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Abstract

The study titled "Unveiling the Authenticity: Exploring 

Consumer Patronage on Counterfeit Goods in Noveleta, 

Cavite" aims to investigate the factors influencing consumer 

patronage of counterfeit goods in Noveleta, Cavite. Genuine 

products that are copied and manufactured without the 

owner's permission are known as counterfeit goods. 

Consumer behavior towards counterfeits is a complex topic 

that is the product of in-depth research from their 

perspectives. The questionnaire will consist of five distinct 

sets of questions, each tailored to address specific aspects of 

the research problem statement (SOP). Qualitative is the 

nature of the study and the focus of a particular locality for 

the potential and proportionality of responses and 

participants for participants who are used to understanding 

and responding to consumer interest in counterfeit products. 

Provide an in-depth discussion involving fifty (6) people 

Acting as participants, the respondents were selected using 

describe, credibility, transferability dependability and 

confirmability. These statements say that one of the reasons 

why the consumer, like I.E. Icko, Sam and Maria chose to 

buy fake products because of the high prices of legitimate 

branded products in the market. The significant difference in 

price of genuine products compared to counterfeit products 

has a significant impact on the decision making and 

purchasing behavior of consumers. This is one of the 

reasons why, even with the risks involved in buying fake 

products, consumers still buy them as consumers try to 

satisfy their needs and wants in a cheaper way. 
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Introduction 

Counterfeit goods refers to unauthorized and deceptive replicas, often illicitly produced or circulated, using the name, logo, or 

branding of another entity without proper permission of its owner, thereby it is violating the intellectual property rights and 

integrity of the original owner. According to Antonopoulos, et al, (2020) [4] Counterfeit goods are considered as one of the 

fastest-growing businesses worldwide. Furthermore, it is said that the number of consumers patronizing counterfeit goods is 

increasing at an alarming rate. According to the World Customs Organization, the US Government, and the European 

Commission, it has been reported that a significant portion of counterfeit products circulating worldwide originate from China. 

China is identified as the primary source of millions of dollars' worth of counterfeit goods that are being produced and 

distributed globally. This issue has raised concerns among various authorities and organizations regarding the proliferation of 

counterfeit products and the impact it has on the economy, consumer safety, and intellectual property rights protection.  

Elsantil et al, (2021) [5] asserts that the escalating prevalence of counterfeit goods has led to its recognition as a significant 

global economic problem, demanding careful attention and strategic intervention to mitigate its adverse effects on international 

trade and economic stability. It is also mentioned here that the prevalence of counterfeit products originating from China has 

been a significant concern highlighted in various reports and studies. China has emerged as a primary source for a large portion 

of counterfeit goods circulating globally. This trend has contributed to the rise in consumption of counterfeit products, with 

China playing a pivotal role in the production and distribution of such goods. The influx of counterfeit products from China 

has raised alarms among authorities and organizations due to its adverse effects on the economy, consumer safety, and 

intellectual property rights protection. 

The widespread availability of counterfeit goods not only undermines legitimate businesses but also poses risks to consumers 

who may unknowingly purchase substandard or potentially harmful products. 
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According to Mustafa, et al (2021) the decision-making 

process of consumers regarding the purchase of counterfeit 

products or goods is influenced by a multitude of factors. 

These factors encompass a wide range of considerations that 

play a significant role in shaping consumers' choices in this 

regard. One of these influential factors is price 

consciousness, as consumers inherently exhibit vigilance 

towards the prices of the products they intend to purchase. 

They meticulously compare the prices of various options 

before arriving at a decision to make a purchase, ensuring 

that they obtain the best value for their money. 

 

Objectives of the Study 

The objective and purpose of this study is twofold: Firstly, 

to determine the various factors influencing consumers' 

decisions when it comes to purchasing counterfeit goods; 

and secondly, to elucidate the impacts that counterfeit goods 

have on their consumers. By delving into these aspects, the 

study seeks to provide a comprehensive understanding of 

the dynamics surrounding counterfeit products in consumer 

behavior. This study aims to provide valuable insights to 

enhance consumer awareness regarding the purchase of 

counterfeit products. Through comprehensive analysis and 

findings, it seeks to equip consumers with the necessary 

knowledge and understanding to make informed decisions 

and avoid the inadvertent purchase of counterfeit goods.  

 

Methods and Materials 

A proper research design matches our goals and provides the 

right kind of analysis for data. According to Edward et al. 

(2020) [3] reflexivity is common to most qualitative studies. 

It is clearly one of the major advantages of qualitative 

designs for examining the messy and constantly changing 

contexts of early childhood. Validity is often a vexed issue 

in qualitative research approaches. Indeed, qualitative 

researchers argue that the field-sensitive evidence gathered 

in qualitative investigations offers more valid 

representations of social worlds than those found in studies 

which reduce the lives of others to statistically significant 

generalisations. And through this, we can get a deeper 

understanding of the loss of the right behavior and trust of 

fakes. Product and its spread in Noveleta, Cavite. 

Qualitative is the nature of the study and the focus of a 

specific locality for the potential and proportionality of the 

responses and participants for the participants who are 

accustomed to understanding and responding to the 

consumer's interest in counterfeit products. 

This qualitative research design is a qualitative approach to 

exploring consumer perceptions of counterfeit products in 

Noveleta, Cavite, providing a framework for conducting an 

in-depth investigation into this phenomenon. 

This research endeavors to employ questionnaires as the 

primary tools for gathering data and insights. The 

researchers aim to gather responses from potential 

respondents. These responses are sought with the purpose of 

deriving plausible solutions to the specific issue at hand, 

which constitutes the focal point of the research inquiry. 

Thus, the overarching aim of this research is not only to 

gather information but also to discern actionable insights 

that can contribute meaningfully to addressing the targeted 

issue.  

According to Hamed Taherdoost (2021), one crucial aspect 

of research is data collection. It enables researchers to derive 

potential solutions and answers. Data Collection is a 

systematic process geared towards acquiring insights 

directly related to the research objectives or topics. 

Furthermore, one of the primary data collection methods is 

the questionnaire.  

Researchers frequently employ questionnaires due to their 

versatility in containing a open-ended questions. This 

provides researchers with the flexibility needed to explore 

diverse aspects of their research topic comprehensively. 

This method proves beneficial as it facilitates the gathering 

of diverse information from various individuals and groups. 

In our methodology, we have carefully selected a data 

collection technique that incorporates a open-ended 

questions. This strategic choice is driven by the necessity to 

ensure the acquisition of comprehensive and reliable 

information, as well as diverse perspectives from a wide 

array of individuals.  

  

Results and Discussion 

This study looked at qualitative data. To transcribe the 

collected data, the researcher initially used qualitative data. 

The Thematic Analysis approach is the last step in 

evaluating qualitative data; it is used to find recurring 

themes, patterns, and insights in the answers to open-ended 

questions.  

 

Affordability and Perceived Quality 

Participants consistently highlighted affordability as the 

driving force behind their decision to purchase counterfeit 

goods. “Shoes, I buy it because it is budget friendly” and “I 

want to save money for my future goals.” This statement 

aligns with economic theories of consumer behavior, where 

individuals seek to maximize utility within budget 

constraints. Despite acknowledging that counterfeit products 

may not match the quality of authentic ones, “Parang yun 

narin goods sa quality maganda din yung quality niya kahit 

fake product siya.” This participant generally rated the 

quality of the counterfeit goods he purchased relatively high. 

This discrepancy between perceived quality and authenticity 

raises interesting questions about consumer perceptions and 

the value they attribute to products based on price alone. 

 

Ethical Considerations 

While affordability was paramount, participants struggled 

with ethical concerns associated with purchasing counterfeit 

goods. The tension between affordability and ethical 

considerations underscores the complex decision-making 

process consumers face. “Bibili ka ng sapatos pagdumating 

sayo...kunware umorder ka sa online kala mo maganda 

yung quality pagdating sayo ang panget”. Despite 

recognizing the potential negative impact on original 

creators and businesses, participants often prioritized 

personal financial constraints. This ethical dilemma 

highlights the need for an understanding of consumer 

behavior and the broader societal implications of counterfeit 

commerce. 

 

Social Influence and Perception 

Social factors exerted a significant influence on participants' 

decisions to purchase counterfeit goods. “Nire-recommend 

nila kung magandang quality”and “I always look for the 

comments of other buyers to know if there is a good or bad 

feedback regarding the product.” Peer recommendations 

and positive online reviews shaped their perceptions of 

counterfeit products, underscoring the power of social 
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influence in consumer decision-making. Additionally, 

participants acknowledged societal attitudes toward 

counterfeit items, with perceptions varying based on factors 

such as social status and educational attainment. This 

suggests that consumer behavior is not solely driven by 

individual preferences but is also influenced by social norms 

and peer interactions. 

 

Risks and Drawbacks 

Participants acknowledged several risks associated with 

purchasing counterfeit goods, including concerns about 

product quality and the potential for legal repercussions. 

“Don’t expect that the product will have the same quality as 

the original; on the other hand, always expect the damage of 

every counterfeit product that you purchase” Personal 

experiences of receiving low-quality or misrepresented 

products highlighted the inherent risks of counterfeit 

purchases, illustrating the importance of consumer vigilance 

and due diligence. These findings underscore the need for 

greater consumer awareness and education regarding the 

potential pitfalls of counterfeit commerce. 

 

Conclusion 

By the Summary of findings, the researchers come to the 

following conclusions: 

Based on the findings, one of the most significant factors 

affecting consumer’s decision making when purchasing 

counterfeit goods is money. The impact of money is 

significant because consumers buy things only based on 

their budget. Therefore, the low cost of counterfeit products 

has a considerable impact on consumer's buying behavior. 

Even if there are many risks associated with buying fake 

products that can affect consumers; they have no choice but 

to continue buying counterfeit products as a substitute for 

the genuine productsthey want to purchase. Furthermore, 

buying counterfeit goods has advantages, primarily allowing 

consumers to save money due to its affordable price. But, 

products like these can only serve as temporary 

replacements for genuine products due to their inferior 

quality. In addition, social media has a substantial impact on 

shaping consumers' perceptions of purchasing counterfeit 

products. Many consumers often buy products based on 

trends or the influence of people on the internet. However, 

education also plays a crucial role in influencing consumers, 

as people with higher education are less likely to purchase 

counterfeit products. The consumers' desire to save money 

and cut costs results in many risks, such as the low quality 

of counterfeit products that lead to the rapid deterioration of 

such items, and a negative experience with the product 

especially if the purchased item is food, medicine, or 

electronic, as it can cause accidents. To sum up, the findings 

of this study revealed that there are crucial factors affecting 

consumers' decision-making when purchasing counterfeit 

goods. Their purchase or patronage also has a positive effect 

on them; however, the potential negative effects they may 

experience from buying such products outweigh the positive 

ones. Therefore, researchers recommend continuing to 

support legitimate products not only to maintain the identity 

of authentic products but also for your personal safety as a 

consumer. 
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